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Hypothesis

Consumers exposed to OOH media...

• Experience a lift in conversion rate from pre to post that is larger 
than the lift the control experiences over the same time period.

• Net lift is positive







Quick Numbers

Exposed Sample Size: 283,334

Control Sample Size: 227,390

Why not more?

We are often asked why this number is not 
commensurate with OOH impression num-
bers.

• Our data is a sample of total population
• Our sample rate: ~5-10%
• Impressions are not unique
• Sample size is how many unique users were 

exposed

Other Numbers

• 14 day conversion window
• The test group has 14 days to convert after 

being exposed
• Conversion only counted if it occurs after 

exposure
• Pre Period

• December 18, 2021 - December 31, 2021
• Note we only need 14 days (conversion win-

dow)
• Post Period

• January 1, 2022 - March 31, 2022


















